s in Faridabad
pete with NCR

ulation withinaradius of 10 milesof
malls is approximately 1.5 million
and with the comingof new
Faridabad, the population within 10
miles would be 2million plus in next
few years. This eventually will in-
crease the footfall and development
of themalls,” said Gandhi.

Jindal said, “Atpresent, SRS oper-
ates inapproximately 1.2 million
square feet of retail space. We have
commercial space worth 4 lakh
which includes SRS Mall and SRS IT
Tower. My estimate is that in coming
few years about 25-35,000 families
will raise the overall figure of people
frequenting malls here to some-
where around 1-21akh.

MARKETING STRATEGIES
The malls here have been exercising
various marketing strategies to lure
customers. SRS countson ‘Cross-
promotional Synergies' which is
about regular strategy sessions

in they analy and

prefer-

ences and then devise marketing
strategies accordingly.
“This means that the company is
able to convert the consumer of one
conndenuhamﬁngswmonly th only ter malls vertical into buying theservicesof
YM& getbetter," headded. across Faridabad, there isascopefor ~ other verticals,” informed Tinku

“Since the launch of SRS Mall in malls,” said RS Singh, group president of SRS.
Gandhi the ch *“We have a dedicated team for pro-

moting Crown Plaza and Crown
Interiorz. Some events like Shopping
Carnival with veryattractive prizes
and competitive events have become
sopopular with people that they ea-
gerly wait for the announcement of

the nextevent,” Gandhiadded.
~ Talkingabout the size of the
: he said Plaza has aretail
Is spaewﬂ.a t 2 lakhsq ft and of-



